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In recent decades, linguistics has increasingly focused on the study of language
as a reflection of cultural and cognitive processes. Within this paradigm,
linguocultural concepts are viewed as key units that encode culturally significant
meanings and values. One such concept is “sincerity,” which occupies a central
position in moral, social, and communicative practices.

In English-speaking cultures, sincerity is closely associated with authenticity,
honesty, and transparency. However, in journalistic discourse, this concept acquires
additional layers of meaning shaped by ideological, pragmatic, and contextual
factors. Media texts not only reflect but also construct public perceptions of sincerity,
especially in political and social contexts.

The relevance of this study lies in the need to explore how abstract cultural
concepts are realized in discourse and how language contributes to their
interpretation. The aim of the article is to analyze the discursive realization of the
concept “sincerity” in English journalistic discourse and to identify the linguistic
and cognitive mechanisms involved in its construction.

The concept of sincerity has been explored in various linguistic and
interdisciplinary  studies, particularly = within  cognitive  linguistics and
linguoculturology. Scholars emphasize that concepts are not static entities but
dynamic structures shaped by cultural, social, and communicative practices.

In cognitive linguistics, concepts are understood as mental constructs
organized around prototypical features and structured through metaphor and
metonymy. From this perspective, sincerity can be viewed as a conceptual domain
associated with truthfulness, emotional openness, and moral integrity.

Discourse analysis, on the other hand, focuses on how meanings are
constructed in context. Journalistic discourse is particularly significant due to its role
in shaping public opinion and reflecting ideological positions. Studies in media
linguistics demonstrate that language in journalism is often evaluative and
strategically structured to influence interpretation.

Despite the growing interest in linguocultural concepts, the specific
mechanisms of discursive realization of sincerity in journalistic discourse remain
insufficiently explored. This study aims to fill this gap by combining cognitive and
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discourse-analytical approaches.

The research adopts a qualitative approach based on discourse analysis and
cognitive interpretation. The corpus includes selected articles from prominent
English-language media sources such as The Guardian, BBC News, and The New
York Times. These texts were chosen due to their relevance to social and political
issues where the notion of sincerity is frequently invoked.

The analysis focuses on identifying linguistic markers and discursive strategies
used to express sincerity. These include lexical items (e.g., honest, genuine,
authentic), evaluative expressions, metaphorical constructions, and contrastive
patterns. Contextual analysis is employed to examine how sincerity is framed within
broader discourse structures.

Additionally, cognitive analysis is used to reveal underlying conceptual models
and associations linked to sincerity. This allows for a deeper understanding of how
the concept is structured and interpreted in the minds of language users.

The analysis reveals several key patterns in the discursive realization of
sincerity in English journalistic discourse.

First, sincerity is frequently expressed through evaluative lexis that carries
positive connotations. Words such as authentic, genuine, and honest are commonly
used to construct a favorable image of individuals, particularly public figures.

Second, the concept is often realized through contrastive structures, where
sincerity 1s juxtaposed with insincerity, hypocrisy, or deception. This binary
opposition enhances the salience of the concept and reinforces its evaluative
dimension.

Third, metaphorical representations play a significant role. Sincerity is
conceptualized through metaphors such as “transparency” (e.g., transparent
communication) and “depth” (e.g., deeply sincere feelings), which reflect
underlying cognitive models.

Fourth, pragmatic framing is crucial in shaping the interpretation of sincerity.
Journalists use contextual cues, quotations, and narrative structures to guide readers’
perceptions and evaluations.

Finally, sincerity is closely linked to trust and credibility, particularly in
political discourse. It functions as a key criterion for evaluating the legitimacy and
reliability of public actors.

The findings confirm that sincerity is a complex and multidimensional concept
that is actively constructed in discourse. Its realization depends not only on
linguistic forms but also on cognitive and sociocultural factors.

The frequent use of contrastive structures suggests that sincerity is understood
in relation to its mpotuBomnonoxxHocTh, which aligns with the cognitive principle of
binary categorization. This indicates that the concept is not interpreted in isolation
but within a network of related meanings.

The role of metaphor highlights the importance of embodied cognition in
conceptualizing abstract notions. By mapping sincerity onto more concrete domains
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such as vision or space, language users make the concept more accessible and
interpretable.

Moreover, the study demonstrates that journalistic discourse plays a significant
role in shaping the cultural understanding of sincerity. Through selective
representation and framing, media texts influence how audiences perceive and
evaluate this concept.

This study has examined the discursive realization of the linguocultural
concept “sincerity” in English journalistic discourse. The analysis has shown that
sincerity is constructed through a combination of linguistic, cognitive, and
pragmatic mechanisms.

Key strategies include the use of evaluative lexis, contrastive structures,
metaphorical models, and contextual framing. These elements work together to
create a coherent representation of sincerity that reflects both individual and cultural
values.

The research contributes to the broader field of linguoculturology by
demonstrating how abstract concepts are operationalized in discourse. It also
highlights the importance of media language in shaping cultural meanings and
public perception.

Future research may focus on cross-linguistic comparisons or experimental
studies to further explore the cognitive processing of sincerity in different cultural
contexts.
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